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A system and method according to which an advertisement
associated with a first party that contains an interactive e]e
ment displayed within the advertisement is displayed to
recipient i a network communication associated with a sec-
ond party, an interface "‘)Eioti withan the advertisement 1s
displayed as a result of an interaction by the recipient with the
interactive element, contact information in the interface
option is received from the reciptent, and the contact wfor-
mation is stored in a database.
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SYSTEM AND METHOB OF OK-LINE
ADVERTISING

CROSS REFERENCE TO RELATED
APPLICATIONS

This application clainis the benefit ¢
patent applcation No. 61/163,13
disclosure of which is incorporat -ud her

fthe filing date of U S,
on Mayr. 25,

in by reference

BACKGROUND

Internet advertising cotpanies seek to fin i f ective adver-
tising methods to promote products and services to potential
customers. Une advemsug method 1s dibplamng banner
advertisements 1o recipients as part of a web page including
images, text, and/or video promoting certain product and
services. Banner advertisements are typically displayed to
recipients to the web page hosting the banuer, alc ong with
other information displayed by the content provider for the
web page. A second internet advertising method is <eudinv

e-matl messages to pmemal customers. H-mail messages

typically inclnde images, text, and/or video promoting ccmim
products and services, and generally allow more information

to be conveyed than banners. E-mail messages that are not
icited by the recipient are much less effective as an adver-
ng method than e-mails specifically reguested by the
ipient. Sending nnsolicited emails raises the risks associ-
ated with non-encrypied electronic transmissions, spam fil-
ters, and the sharing ot e~mail addresses without permission.

Both of the g.‘oow advertising methods carry the risk or
pushing numerous advertisements 1o potential custorners that
are not relevant or desired by the recipient. As a resull, the
potential customer builds an unfavorable image of the adver-
iiser pushing such snwanted advertisenents, or t‘ae vendor
whose product and services are featured. For these reasons,
certain vendors may be hesitant to par “1pd" i internet
advertising. What is t‘eeded is a system and method of gath-
ering a recipient’s email address, or other preferred informa-
non delivery method, and sending targeted advertisements
via this delivery method in response to ﬂu, recipient’s subse-
quent requests for information made through simple interac-
tions with a banner advertisemnent while browsing the Iater-
net.

(i

BRIEF DESCRIPTION OF THE DRAWINGS

F1G. 1 15 a diagrammatic illustration of a
10 an exemp lary embodiment.

FI(3. 2 is an illustration of a browser iaterface for tuterac-
tion with a banner advertisement according to an exemplary
embodinent.

FIG. 3 is a flow chart illustration of an online advertisement
delivery process conducted using the system of FIG. 1.

FI(3. 4 is a flow chart illustration of an online recipient
tracking process cond iucted using the system uf F G, L

FIG. % is a diagrammatic ilhustration of a node for maple-
nienting one or wote »xemplcm'e”nb()mme'\ts uf the preseut
disclosure.

system according

DETAILED DESCRIFTION

In an exemplary em budxfn-un t, as ilhustrated 1n FIG. 1, an
advertising stern 108 is shown. The advertising svstem 146
inchudes a network 192, which is preferably the Internet but
reay be a private wniranet, a local area network (LAN), awide

k (WAN), an adhoc network, cellular network

area network

o
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inciuding CIBMA, GSM, and UMTS, a cable network. 1
network, fiber network, WinMAX net work, or 2 c\ﬁnbmauo'x
of some or all of these networks, or any other suitable net-
work. Comumuicating with and over the network 162 are a
variety of servers, clients, and databases. The servers inctude
a banner server 188, an e-mail advertisement server 114, a
web page server 116, and an analytics server 124, Fach of
these servers may be implemented using hardware, sofiware,
or a combination of the two. The servers 108, 110, 116, 120
may beseparate from one another, or some or al} of them ruay
share computin g Fesourees such as data storage, network
access, processing resources, memory, operating systeras,
virtual servers, sofiware libraries, and the like. The servers
may be controlled by one entity, or they may be under the

ontrol of separate entities. For example, the web page server
116 may be controlled by a web page content provider, while
the banner server 186, the e~-mail advertisement server 108,
and the analytics server 128 may be controlled by an [ntemet
marketing company.

The : )aiwnc% server 118 1s opcmbiy coupled to, and it
comumpication with the network 182, The ollulﬂl"‘ rver
119 periorms tracking of visitor interaction with bamner
advertisements and e—maﬁ advertisements. The tracking data
gathered by the analytics server 118 may be used by adver-
tisers for business intelligence and financial analysis pur-
poses, and to improve the delivery of advertising material.

{he clients include a client 112 and an e-mail L]Aeli 134, A
visitor’s or other reci pxent s computing device 104 is o '\pe-
ably coupled to, and in communication with, the client 112
and the e-muail chient 114, Iu an exemplary embodiruent, the
visitor’s computing device 194 is any device capable of
receivln'; and displaying a network communication over the
network 102, o <°Vc3ral exemplary embodiments, the visi-
tor’s computing device 184 is a personal computer, inferac-
e display device mobile device, or the like. In an exem-
plary emtbodiment, the client 112 is web browser software
executing on a personal computer, for example Microsoft
nternet Bxplorer, Google Chrome, Moalla | uldf()x, Apple
Safari, or any other suitable web browser.

The banner server 164 provides advertising content to the
srowser client 112 aud/or the web page server 116. The
banuer server 188 may include multiple servers that provide
redundant serving capacity for advertising content, and a
server may be selected to provide advert‘i%ing content {0 a
particular recipicnt based on the geographic location of the
recipient. In this way, the banner server 188 that is logically or
physically nearest 1o the recipient can deliver the requested
g ‘vemsifxg content. The advertising content may be provided
via hypertext transfer protocol or any other sintable protocol.

DPuriag operation of the system 168, the browser client 112

communicates with one or more of the servers. As one
exaruple, the browser client 112 may Lequesl 2 web page

other network communication containing advertising cont ert
from the web page server 116. In rcgpous;, the web page
server 116 provides the web page or other network commu-
wication and directs the browser client 112 to request adver-
1sing content from the banner server 108, The banner server
108 then sends a banner advertisement that allows the recipi-
ent 1o request additional information about the product or
service being displayved on the banwver In an exemplary
embodiment, this additional information is delivered to the
recipient as an e-moail that the rr;‘c:ipienf has logged and regis-
tered through previous mteraction with banner advertise-
ments.
in an exemplary erabodiment, the provider of the banner
advertisement deterrnines the content apd format of the
e-mail pushed 1o rec;pwnt based on the topic of the banner
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advertisement or preferences previously Jogged by the recapi-
ent. Inthis way, the systemn 169 allow the recipient 1o request
or subscribe to delivery of information about specific prod-
ucts and services and to be matched with vendor that wishe
o market those types of products and services.

in an exemplary embodivaent, the provider of the banuer
advertisement generates a fee to be paid by the vendor of the
product or service when the banner advertisement is shown to
the recipient and/or when the recipient requests additional
information. In an exemplary embodiment, the number of
times the banner advertisement is shown
fmes a recipient requests additional information is tracked
and recorded by the analytics server 128.

In an exemplary embodiment, the analytics server 128
iracks recipient behavior and measures the visitor’s and other
recipient’s response to a variety of banner advertisements.
The results of tracking this behavior can be used by advertis-
ers to predict the banner advertisement content that will most
itkely lead to a sale of a product or service. The tracking may
also track the content of the web page or other network
commmunitcation displayed in conuection with the banner
advertisement, seli-reported information from the recipient,
and records of previons purchases or Interpet activities stored
within cookies or other identifiers retained on the visitor's
computing device 184. Advertisers may also use this behavior
tracking to generate demographic profiles of recipients and to
customize advertisement of producis or services to fuiure
ors based on those profiles.

FIG. 2 tllustrates a browser interface 158 for interaction
with banner advertisements 154 and 166 according to an
exemplary embodiment. Io an exemplary embodiment, the
browser interface 154 15 displayed onthe visitor’s compuiing
device 184 by the browser client 112. The browser intexface
158 includes an address bar 152, website navigation 169,
website content 162, and banner advertisements 154 and 166.
In an exemplary embodiment, the website navigation 168 and

the website content 162 are pmwded by a third party owner of

the we with the dorain name in the address
bar 152.

Banger advertisements 154 and 166 can be displayed as a
bhupc with any given dimensions, and may even change
reusions, but are typically rectangular areas anchored to a
area on a web page or network communication. The
bapuer advertisements 154 and 166 provide the visitor with a
variety of information corresponding to various products
from any number of vendors. In an exemplary embodiment,

the banner advertisements 154 and 166 allow the visitor or
other recipient 1o request additional information be delivered
1o the recipient by the adveruser, the vendor of the advertised
products and services, or ancther third party. o an exemplary
embodiment, the banner advertisements 154 and 166 supply
information regarding sales, comparisons, new features, and
other types of advertising messages.

In an exemplary embodiment, the banner advertisement
154 aliows a recipient to request an erail or other electrome
comununication be sent to the recipient’s email address con-
taining information about the pludum or service advertised,
[n an exemplary embodiment, recipients interact with banner
advertisements 154 and 166 bV nteracting with interactive
clements within the banner advertisements such as areas
denoted by a logo 156 and 164. The interactive logos 156 and
164 can be resident tn an existing bauuer of any size. When
the interactive fogos 186 and 164 provide an mter-
face option to allow a recapient to provide contact information
or automatically send advertising or other information to the

page associated

acti
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and the number of
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recipient’s email address, or other contact method, without
imimediately delivering such iaforuation iy the browser ¢li-
ent 112.

Asttors and other recipients may activate interactive logos
156 or 164 by clicking, hovering over the interactive logos
156 or 164 for a predetermined time, or other known method
or activation. In one embodiment, a visitor has uot previous
interacted with the system 100, Ip this embodiment, activat-
ing interactive logo 156 causes an interface option, such as a
text feld 158, to appear.

Visitors and other recipients may type in contact informa-
0, such as an email address mito a text field 158 In an
exenplary embodiment, the recipient initiates an e-mail reg-
istration process by entering his email address into the text
field 158. The recipient may then complete the e-mail re
tration process by selecting an opt-in option i a confirmuation
email that is sent to the recipient’s email address. The recipi-
ent may be warped the confirmation emal onght be delivered
to his spam box. Aller the recipient completes the e-mail
reOistie.uon process though the confirmation email; a cookie

3 u-her wdentifier 1s placed on the recipient’s computer. The
pl wcerient of cookie allows enhanced wnterastion between the
recipient and the banner adveritsement 154 and 166, as fur-
ther descrbed below.

In several exemplary embodiments, when the cookie other
identifier is present and the recipient subsequently clicks or
mouse over banner advertisement 184, code within the ban-
ner will trigger the delivery preferences 168 to give the option
1o the recipient to subscribe to regular periodic delivery of
additional inforraation regarding the subject of the banner
advertisement 184, In an exemplary embodiment, the infor-
mation preferences 168 mn banner advertisement 154 include
a radio button with ty pm of adahtmr.a] information that the
reci }.1”[-- may “newsletter,” “sales,” and/or

“special offers.
in an exemplary embodiment, recipients have previously
registered their email address through the online registration
mechanism described above by way of text balloon 158 to
activaie the clickable logos 156 and 164. In this way, banner
advertisements 154 and 166 deliver advertising or other infor-
mation in a tmely and uncbtrusive manuer without the recipi-
ent leaving the website hosting the banner advertisements 154
or 166 or otherwise interrupting the recipient’s browsing.

In an exermuplary embodiment, after completing the regi
iration process and placing the cookie, the recipient may
mounse over the banner advertisement 166 and select a deliv-
ery pr&:fereme 178 to have the additional information ué‘h\’"
ered viatext message, browser, or instant messaging s '

Referring now to FIG. 3, with uon.ln mng icfcr(."kt, {6 F
1 and FIG. 2, an example ¢
ering online advertisements
advertisement 154 or 166 is presented to the recipient’s
browser client 112 by the banner server 198. At step 204, the
banner server 108 determines whether or not the recipient can
be recognized by a cookie or other identifier placed on the
visitor's conputing device 184,

I the recipient is recogmzed, the banner server 188 loads
the recipient nreferiznces from the visitor information data-
base 166. If the recipient is not recognized, the recipient is
presented an wteriace option, such as a text field 158, inthe
banner advertisement 154 or presented a delivery n"-e,mﬁd
preference selection 176 in the banner adver.iscnh,nt 166. At
step 216, additional information is delivered to the visitor’s
browser client 112, the visitor’s e-mail chient 1314, or via other
means to the to visitor’s computing device 184. In an exern-
plary embodiment, the recipient remains able to nteract with
the entire webpage displaying the banner advertisement 154

i

o
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or 166 without pop-up of additional web pages, network
comununications, or other intermption.

Atstep 212, the recipient is given the option to enter deliv-
ery i preferences for future deliveries of additional informa-
tton. In an exemplary emtbodiment, thma, ]’ua,i erences inchude
an option to subscribe to further e~-mailings from certain
selected vendors and advertisers. In another exemplary
embodiment, these preferences inclhude an option to subscribe
to further e-muailings regarding certain selected types of prod-
ucts or services, wrespective of the vendor. In this way, the
process 200 targets udvox“mmg to potential consumers who
have opted-in o receive it.

At step 214, the process determines whether or not a
response to the reguest for delivery preferences has been
received. I a response 1s not received from the recipient, the
process retuens 1o step 202, At step 216, if'the recipient enters
delivery preferences, the preferences are received and stored
in the recipient mformation database 166 and a cookie is
pxace" on the visitor's computing device 164 so that the
recipient wiil be recognized by the process 269 in the future

Referring now to FIG. 4, with continuing reference to F1G.
1 and FIG. 2, an example operational process 38¢ for tracking
recipients is shown. At step 312, a banner advertisement 154
or 176 1s presented to the recapient’s browser chent 112 by the
banuer server 108 during a visit to a third party network
comrnumication provided by the web page server 116.

At step 316, a wouseover action ou top of the banner
advertisementt 134 is detected by the banuer server 188 or the
web page server 116. At step 318, an interface option, such as
the text fleld 188, is presented, opened or activated on the
banner advertisement 154. At step 328, using his or her
browser client 112, the recipient enters his or her email
address into the text field 158, At step 322, the ematil adver-
tisernent server 118 send a confirmation email to the recipi-
ent’s email client 134 using the entered email addre:

The confirmation email may also contain an option {0
create a user profile for the recipient. In an exemplary
embodintent, to create the profile, the r f'ip;“ri may enter
additional pieYer{z nces and contact information in the confir-

mation ex a name, a cellular phone number or an
mstam nessage screen name. Ju an exemplary emabodiment,
the use profi le~ is stored on the visitor information database
166, In severa -u\cmmary embodiments, the user profile
allows a recipient to opt-in to fixture updates concerning the
advertised product or to allow future email marketing on
related items that match the recipient’s dervographic or
request history. [n an exemiplary embodiment, once a recipi-
ent has crea ‘tcd a profile, the recipient can rnanage the user
profile by wnteraction with another website manages by the
advertisezr or a third party. In an exewplary embodiment,

ranagernent includes changing privacy and contact prefer-
ences. Subject 10 the preferences set ou the user profile, the
recipient’s contact information is
advertisers or vendors.

The website used to manage the recipient’s user profile
niay also record the types of tnformation sent by advertisers to
the recipient, or act as a delivery service for said information.
The cookie and/or website may also track and record the
manher of successul clicks and cnuk—th_-uugh percentage for
batiner advertisements 154 and 166 1o order 1o send relevant
wformation o Ve‘adors Tn an exemplary embodiment, the
vendorofthe p"od it or services pays the vendor b ed onthe
interactions of rec 1;) ent with the banner adverisernents 154
and 166.

‘s‘ step 324, a cookie or other identifier is placed on the
itor’s computing device 164 contain unique idennfying
information for that recipient.

<

sent to any number of

o
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At step 326, a monsechick action on top of logo 156 or 164
withit the banner advertisernent 154 or 166 1s detected by the
banuer server 198 or the web page sever 116. At step 328, the
banner server 108 determines whether ornota cookie or other
identifier containing vnigne identifving mdormation for the
recipient has been placed on the visitor’s computing device
164. I no cookie 1s present, additional information regarding
the subject of the banner advertisement 154 or 166 is dis-
played to the recipient’s browser client 112,

At step 332, if a cookie 1s present on the visitor’s comput-
ing device 184, the additional advertising information is sent
1o the e-mail client 114. At the step 334 the recipient’s
request for additional advertising tnformation is recorded by
the analytics server 120. In an exenmplary embodiment, the
data recorded by the analytics server 128 is associated with
the umque identifving information stored in the cookie,
allowing recipient’s individual interactions with banner
advertisements 154 and 166 1o be tracked. At step 336, 1}
recording and recipient tracking data gathered by the (.nalw-
ics server 126 may be shared with third pasty vendors or other

advertisers. In an exemplary exubodiment, the recipient xuay
select which vendors have access 1o this data by adjusting
settings in ks or her user profile,

Referringto FIG. 8, anilinstrative pode 56 f implement-
ing one or more embodiments of the present disclosure is
depicted. Node 588 includes a 1n1(..mproccssor 502, an input
device 504, a storage device 586, a video controller 548, a3
system memory 518, and a display 514, and a communication
device 516 all of which are operably coupled 10 one another
by one or more buses 312, The storage device 586 conld
include any type of computer readable medium. The storage
device 586 could be a Hoppy dove, hard dave, CI-ROM,
optical drive, or any other form of storage device. In addition,
the storage de 86 may be capable of receiving a floppy
disk, CL-ROM. DVD-ROM, or apy other form of computer-
readable medium that may contain com puter-execut: able
instructions. Further, the commnnication device 516 could be
a modem, network card, wireless chipset, or any other device
o enable the node to communicate with other nodes. It is
understood that any node conld represent a plurality of inter-
conaected (whether by iuiranet or Internet) computer sys-
fens, Anclumnv without Hmit atton, personal computers,
mainframes, PDAs, and cell phones. In several exemplary
embodjments, the node 588 and/or one or more compouents
thereof, including one or more of the microprocessor 342, the
gt device 344, the storage device 886, the video controller
508, the systems memory 814, the display 514, aund the com-
munication device 516, and/or any combination thereof, are
distributed throughout the system 168 and/or one or more

omponents thereof, and/or any combination thereof.

In an exem pi ary embodiment, the visitor’s coraputing
device 164, and sach of the servers 168, 116, 116, and 126
a node 500,

The system 188 includes at least hardware capable of
executing machine readable instructions, as well as the sofi-
ware for executing acts (typically machkine-readable instruc-

tions) that produce a desired result. In addition, the system
168 may tnclude hybrids othardware and sottware, as well ag
computer sub-systems.

Hardware generally mcludes at least processor-capable
platforms, such as clent-machines {also knowu 35 personal
computers or servers), and hand-held pmceﬂs‘nﬁ devices
(such as smart phones, portable computing devices, or pet
sonal computing devices (PCDs), for example). Further,
hardware may wclude any physical device that is capable of
storing machive-readable wustructions, such as memory or
other data storage devices. Other formis of hardware include

o
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hardware sub-systems, wcluding ransfer devices such as
maedems, modem cards, ports, and port cards, for example.
Software includes any machine code stored in any memory
roediem, such as RAM or ROM, and machine code stored on
other devices {such as ﬂmpy disks, flash memory, or a CD
ROM, for example). Software may include source or object
code, for exaruple. Inaddition, software encompasses any set
of instructions capable of being executed in a client machine
or server. Combinations of software and hardware could alse
be used for providing eshanced functionality and perfor-
mance for certain embodiments of the present disclosure, One
example is 10 directly manufacture software functions mto a

silicon chip. Accordingly, it should be understood that com-
binations of hardware and sofiware are also included within
the definition of & computer system and are thus envisioned
by the present disclosure as possible eguivalent stractures and
equivalent methods,

Computer-readable mediums tnchude passive data storage,
such as a random access memory (RAM) as well as semi-
permanent data storage such as a compact disk read only
reemaory (CH-ROM). Io addition, an embodiment of the
present disclosure may be ewnbodied in the RAM of 3 com-
puter to transform a standard computer into a new specific
computing machine.

Data structures are dc,f'nc,d organizations of data that may
enable anembodiment ofthe present disclosure. For example,
a data struchire may vxmwde an organization of data, or an
nrgaiLzamun of executable code.
stern 106 may be designed to work on any specific
arch‘\ect ure. For example, the systere may be executed on a
single computer, local area networks, client-server networks,
wide area networks, internets, hand-held and other portable
and wireless devices and ncai“'f-rks

The visitor information database 166, and any other data-
base described, may be any standard or proprietary database
software, such as Oracle, Microsoft Access, SyBase, or
DBase I1, for example. The database may have fields, records,
data, and other database elemenis that may be associated
through database specific software, Additior 1a1iv data may be
mapped. Mapping is the process of associating one data entry
with another data entry. For example, the data contained in the
Iocatipn of 3 character fllecan be map}%d*f- afield tn a second
table. The physical location of the database 1s not linuting,
and the database may be distributed. For example, the data-
base may exist remotely front the server, and min on a separate
platiorm. Forther, the database may be accessible across the
Iateruet. Note that wove thau one database may be imple-
mente

A fnq hod has been described that includes displaying to a
recipient an advertisement associated with a first party that
contains an interactive element displayed within the adver-
asentent in a petwork communication associated with a sec-
ond party, di -ﬂphwmg an interface option within the advertise-
ment as a result of an interaction by the recipient with the
lnteractive element, receiving countact information in the
wterface option from the recipient, aud storing the contact
information in a database.

A wethod has been described that wnchades displaying a
second interface option within the advertisement, wherein the
secoud 1ierface option di%y]aw a delvery preference select-
able by the recipient, recetving the delivery preference in the
second interface option, and storing the delivery preference in
a database.

A method has been described that ncludes d\sp] aying, to
the recipient, a second advertisement associated with a third
party that contams a second interactive element within the
second advertisement in & second network communication
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fourth party, receiving an wput from the
in the second interactive element, wherein the
revar‘{ remains able to interact with the entire portion of the
Web page, guerying a cookie or other identifier stored on a
cc.-mj-.ne,t associated with the recipient, identifving an email
address associated with the cookie, and sending advertising
wformation to the email address.
A compuier readable medium has been described that
includes a phurality of instructions including instructions for
displaying to a recipient an advertisement associated with a
first party that contains an interactive clement displayed
within the advertisement in a network communication asso-
ciated with a second party, instructions for displaying an
interface option within the ady et as a result of an
interaction by the recipient with the uteractive eleruent,
instractions for receiving contact information in the mteriace
option from the recipient, and instructions for storing the

ontact information in a databas
A systern been described that mcludes a an advertisement
associated with a first party on a network communication
assoctated with a second party, ag interactive element dis-
plaved within the advertisement as a result of an interaction
by the recpient with the interactive elerent, an interface
option within the advertiseruent to receive contact informa-

ass()uated with a

tion from the recipient; and a database o store the contact
information.

In several exemplary embodiments, the elemenis and
teachings of the various tllustrative exemplary emabodiments

may be combined in whole or in part in some or all of the
ithustrative exeraplary emabodiments. In addition, one or more
ofthe elements and teachings of the vanous ilustrative exem-
plary embodiments may be omitted. at least iu part, and/or
corubined, at least i part, with one or more of the other
clements and teachings of the various iliustrative embodi-
ments.

In several exemplary embodiments, while different steps,
processes, and procedures are described as appearing as dis-
tinet acts, oune or more of the steps, one or more of the pro-

esses, and/or one or more of the procedures may also be
performed 1o different orders, sunultaneonsly and/or sequen-
tially. In several exemplary embodiments, the steps, pro-
cesses and/or procedures may be wmerged into one or more
steps, processes and/or procedures.

In several exemplary embodiments, one or more
operational steps in each embodiment may be omitted. More-
over, in some instances, some featnures of the present disclo-
re yuay be employved without a corresponding use of the
other features. Moreover, one or more of the above-described
embodiments and/or variations may be corabined w whole or
in part with any one or more of the other above-described
embodiments and/or vartations.

Although several exemplary cmbodiments have been
described in detail above, the embodiments described are
exeruplary ondy and are not hmiting, and those skilled 1o the
art will readily appreciate that many other modifications,
changes and/or substitutions are possible in the exemplary
embodiments without materally departing from the novel
teachings and advaniages of the present disclosure. Accord-
ingly, all such modifications, changes and/or substitutions are
intended to be included within the scope of this disclosure as
detined in the followi 5. In the claims, means-plus-
function clauses are intended to cover the structures described
herein as pedforming the recited function and not ouly struc-
tural equivalerits, but also equivalent siructures.

of the
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What is claimed is:
1. A method of online advertising, comprising:
providing an advertisement associated with a first party for
display in a network communication delivered to a com-
puting device of a recipient during a browsing session,
wherein the advertisement contains an interactive ele-
ment displayed within the advertisement, and wherein
the network communicaiion 1s associated with a second
party different than the first party;
recerving an indication that the recipient activated the inter-
active element displayed within the advertisement;
determining, in response 1o the receiving the indication,
whether an identifier confaining unique ideniiving
information about the recipient is present ou the com-
puting device;
if the idet-hher containing unigue identitying wformation
about the recipient is not present on the computing
device:
causing a text Held to be display
the advertisement;
receiving contact information inputted into the text field
by the recipient;
generating a user profile associated with the recipient
based on the contact information; and
causing an identifier associated with the user profile to
e stored on the computing device of the recipient;
and
if the identifier wmummg unigue identifying information
about the recipient is present on the computing device
retrigving a user profile associated with the recipient
from a visitor information database using at least a
p’\mﬂn ofthe identifier, wherein Jh, user prof'lc com-
prises at least delivery method preferences and demo-
o’raphic information;
retrieving additional nformation associated with the
advertisement based on at least a portion of the user
profile associated with the recipient;
delivering the additional information to the recipient
based on the delivery method preferences, the defiv-
ring being performed without interrupting the
browsing session of the recipient; and
recording -l he activation by the rcupu:'n of the interac-
tive element as recipient tracking data in an analvtics
server, the recipient tracking data being associated
with the wnigue identifying tnformation about the
recipient.

ed in atleasta portion of
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2. The method of clawm 1, further including:
causing an interface option (6 be displayed in at least a
portion of the advertisement, wherein the interface
()pt‘u',n chades a phaeality of de-we\y methods select-
able by the recipient;
receiving an indication of at least one delivery method
selected by the recipient; and
\\pﬁhtiug the delivery method prefere
file of the recipient to refiect the
method selected by the recipient.
3. The method of claim 1, further including:
cansing a plurality of selectable delivery prefereﬂce
oph(n]s to be Lsmayed n af feast 3p0m()n i the adver-
tisement, the phirality clectable defivery preference
options el fudi ngt )nﬂs ﬂi additional information avail-
able for d\..nery to the recipient;
receiving an indication of at least one del
selected by the recipient; and
updating the user profile of the recipient to reflect the at
least one delivery preference selected by the recipient.
4. The method of Cid m 1, firther in Lluung
providing a further advertisement associated with a third
party for display i a further network commmunication
defiversd 1o the coruputing device of the recipient,
wherein the further advertisement contains a further
nteractive element displayed within the further adver-
iisement, and wherein the further network communica-
ton 1s associated with a fourth party different than the
third party;
receiving an indicaiion that the recipient activated the for-
ther interactive element displayed within the further
advertisement;
if the identifier containing unique identifying information
about the recipient is present on the compuiing device:
reirieving the user pmﬁic associated with the recipient
froxu the visitor information database using at least a
portion of the identifier;
retrieving further additior 1a1 information asseciated with
the further advertisement based on at ]easf aportionod
the user profile associated with the recipient;
delivering the further additional information to the
recipient based on the detivery method preferences,
the delivering betng performed without interrupting
the browsing session of the rec 1pu.“1t and
recording the activation by the recipient of the Ruther
irteractive element as recipient tracking data in the
analvtics server.

in the user pro-
east one delivery
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